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ABOUT ME

Or Fialkov, 36 years old

- Digital Advertising Expert

Gongle

- Lecturer on the subject of Digital Advertising & Marketing (J Partner
-

- Owner of the website: www.fialkov.co.il
FD Fialkov Digita
- Manager of “Digital Advertising Professionals” 5ToTTs =

- Owner of Fialkov Digital, an agency specializing in

advanced advertising on Facebook, Google and YouTube
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F D Fallov Digital

DYNAMIC PRODUCT ADS & DYNAMIC
REMARKETING ON FACEBOOK
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WHAT IS DYNAMIC REMARKETING ON FACEBOOK
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Dynamic remarketing is an ad #3921 v
campaign that automatically
creates a different ad to every
user, based on the products
they've seen on a website
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CREATING DYNAMIC REMARKETING

f3 41 Install a dynamic Pixel on the page
@ Create a product feed
—_—
-— Create a remarketing campaign

rp Add advanced capabilities
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INSTALLING A DYNAMIC PIXEL
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ADDING DYNAMIC CODE

n{f,b,e,v,n,t,s){if(f.fbg)r sn=f.fbg= ion{) {n.callMethod?
n.callMethod.apply (n, arguments) :n.queue.push (arguments) };if(!f£. fbq)f. fbg=n;

n.push=n;n.loaded=!'0;n.version= ';n.queue=[];t=b.createElement (e) ;t.async=10;

fore (t, 8) } (window,
)

v

content name: ' Vi lunning
content categor
content ids: [

content t

CUrrency:
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ADDING A DYNAMIC PIXEL

3 Types of Actions:

ViewContent - Viewed the product (on every page with a product)
AddToCart - Added to cart ( activated only when pressed on ‘Add to Cart’)
Purchase - Purchased (In thank you page)

Also Send:

content_type - Needs to be ‘product’
content_ids - the ID of the product

It is possible to add many other parameters for more advanced campaigns.

Additional information:

https://developers.facebook.com/docs/marketing-api/dynamic-product-ads/product-
audiences/



https://developers.facebook.com/docs/marketing-api/dynamic-product-ads/product-audiences/v2.5
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BUILDING A CATALOG

Build a new campaign of the ‘Catalog Sales’ type, give it a name and
select the catalog we created.
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BUILDING A CAMPAIGN - AD SET LEVEL

Create a Product Set - Groups of products that only visitor that interacted

with them will see these ads.
For example, Products that are priced over 50 ILS.

Praducts
Chotas B roduss o aanl B [ronps

Create Product Set

Mame of Product Set

50 o v

Fiter from Medilink catalog to creats 3 product 52t Leam mome.

=50.00

| ndd Fitter |

You are cr=ating 3 product ==t with 1,874 of 3,242 products Cancel
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NOW FOR THE INTERESTING PART

— Viewed a Product but didn’t Purchase (time based)

— Added to Cart but didn’t purchase e

— Upsell - Promoting products to those who saw and = &5immmmmmmcn
didn’t buy for example the entire ‘Dresses’ Category

. Viewed or Added to Cart But Not Purchased

to someone who saw a Dress e S
— Cross-Sell - Promoting products to users who
bought a product, for example, if she bought a ixﬁmaﬁmmmm*ﬁ“““ .
dress let’s sell her shoes
— Custom combinations of user behavior P roae st g v o it s s e

Cross-Sell Products

We can add additional segmentations on top of these, e Pt 1 e e o e e
e.g. demographics, locations etc.

Custom Combination
Promote Product $et to a custom audence based on how peope interact with: producis
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BUILDING A CAMPAIGN - AD LEVEL

Select a Carousel or Link Ad

Format
GGsR ir 2 o o

Carousel Single Image
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Building a Dynamic Ad with
Dynamic Parameters b vee
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A & mep tard showing o nemest buzines loca|  Custom Labald

You can add a card with your FB's Page . Cust Lo 2
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profile picture ok oo Lot

Images

®  Show a shocshow whicn avabable
Fer Beea wilh mullps imeges in e produec] Teed. 8
cidnshoay will appear imainad nf a singla ‘'manga

You can also add a card with a map
showing the nearest location of your
store
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If you’ve added images to your catalog, ® Showa sikleshow when avabie
or items with multiple images in the product feed, a
the System can automatlca”y Create a slideshow will appear instead of a single image.

slideshow from the images.

Show More Catalog Information

Draw attention o your ads by adding cataiog info, ke prices
and discounts, as a text overlay

Additionally, it’s possible to overlay
information over the images, e.qg. price,
discount percentage, free delivery and
also editing it's appearance to make it
stand out.

~ Add an overlay to images

Edit Appearance

Price

Strikethrough Price
Percentage Off fenp!e about what you're -+

~ Free Shipping



EXAMPLE ADS
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Increasing Sales With
Cross-Sell and UpSell
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Upsell Products

Upse” - Presenting prOducts to Promote Product Set to people who viewed the product set below in the last | 10
users who viewed a specific o

category and didn’t buy.

Cross-Sell Products
Promote Product Set to people who purchased from the product set below in the last

10 days

Cross Sell - Presenting products to
users who bought a product from a

specific category
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Special Uses for Dynamic Ads



ADS FOR HIGHER EDUCATION

Showing a tailored ad to someone who visited a specific degree page

and didn’t leave contact details.
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ADS FOR JOBS LISTINGS

Presenting Tailored Ads to users
who visited a Job listing but didn’t
send ina CV.
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Collection Ads
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COLLECTION ADS

EL AL Y I ese
47 i 14

J% IN2 007 NN on N
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Collection Ads are ads that allow s
us to present the key message of B . W
the campaign and then 4
products from our catalog.
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Format
Choose how you'd like your ad to look.

Carousel

Create an ad with 2 or more scrollable images

Select “Collection”

Single Image

Create up to 6 ads with one image each at no exira
charge

@ (new]

EREN
Collection

Feature a collection of items that open into a
fullscreen mobile experience. Leamn more.

Fu

Fialkov Digital

Frgival Warbuiiea
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Links
Lrfer e o for your ad. Leam mons.

lext
Enter bex fhaf chearty fils people aboul what youne
promatng

Ses More URL @ Pressiew UL

Lx: Irttpotvews, exampie comipage:

Design the Ad and then you can e
see the Canvas with the Products oo

Products I extured in News Fe=d

& Dynamically seacked [Recommendad)
- Cxmlomize wp o 4 produds 1o elue

Colacton Pape @

& Freview and Castomize

Dwups link to wabaite O
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Please note that here too, you can use
Dynamic Content such as Product's Price
and Name
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In a Traffic/Conversion campaign, you can create Collection Ads that
point to a Canvas Ad with pre-made Templates:

Foerean
LRm L s s sl xok

Careaer [y —
itk i e w25 A8 e £ AL AN A innearr
g sast e s D treso
Adacr e
[ — Cusienlz 1hc~ I-Lﬂs-:mw Lepricnee
| . G e e e o i AU T L T o el e
Leed e e e e st it e g

Cicaic Mow  Joc Esairg

# Shateaclorgik B
Tarez v 3% 2w Bl el vwazy wgn bl 344 g e e | aa neee

Lsen’ ¥y
£e Irnaduce: Goid Luuan, I e p—— N e Tidzas
i b s Lapnat D pam s vnnalh
< - = i e ——
m n:amm-m. f.',":',i'_.“ _ ,,,, ; _" wrzaages wim
"



Dynamic Ads for Flights

F D Fiatkov Digial

ke
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Mandatory fields to send:

content_type: 'flight'
origin_airport: 'SFO'
destination_airport: 'JFK'

CUSTOM PARAMETERS SENT

content_type: flight
retuming_departure_date: 2018-03-20
departing_departure_date: Naot Sef
city: Not Set

currency: Not Set

origin_airport: TLV

num_adults: 1

content_ids: LON

num_infants: 0

num_children: 0
destination_airport: LON
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Event source group & ElAl Pixel - +

l n the Ca m paig n We bUiId a n Manage your event source groups in Business Manager
A u d ie n Ce Limit audience to events within All Flights.

include © Inciude people who took the following actions:

Search # || fight %+

inthe past # [ a —| 30 days

e Users that searched for a flight N
over the past X days but didn’t e |j_“""| o
purchase I

Exclude © Exclude people who took the following actions:
Purchase = flight * »
in the past i i} - | 10 | days

Add Exclusion
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Tailored Ad to each visitor based on their flight search
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Dynamic Ads for Real-Estate
and Automotive
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DYNAMIC ADS FOR REAL-ESTATE & AUTOMOTIVE

It is possible to use Dynamic Ads to sell cars/apartments and it’s possible
to combine them with Lead Ads.

Automotive:
https://developers.facebook.com/docs/marketing-api/dynamic-ads-auto

Real-Estate
https://developers.facebook.com/docs/marketing-api/dynamic-ads-for-real-
estate



https://developers.facebook.com/docs/marketing-api/dynamic-ads-auto
https://developers.facebook.com/docs/marketing-api/dynamic-ads-for-real-estate
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Dynamic Remarketing to New Users
(Broad Audience)
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DYNAMIC REMARKETING TO NEW USERS (BROAD AUDIENCE)

Facebook allows us to target our

dynamic remarketing ads at new Augience
audiences. |
Create New Use a Saved Audience ¥
On the Ad-Set Level, we’ll select Roge o o poos vt vites . Showromant o pospci

your website or app.

Learn More

‘Prospective’ to target new audience.

Learn More

It’s recommended to add an
additional layer of segmentation such
as interests or lookalikes.

You can also select a specific Product
Set to promote, e.g. Products on Sale.

Custom Audiences @ | ., . previously created Custom or Lookalike Audience

Exclude | Create Neww



F D [allov Digital

DYNAMIC REMARKETING TO NEW USERS (BROAD AUDIENCE)
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